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Abstract 

    The purpose of this study is to clarify the Doralguenoat TV 

musical and    the sample size was 60 single, in order to achieve the 

specific objectives of the research was divided in three sections: the 

first theoretical framework, which included channels, The second 

section deals with the methodological framework of the research, 

which included a research problem, research hypotheses and the 

importance of research method and previous studies The third topic 

Included of the results of the field study and interpretation of tables 

as well as the general findings and recommendations, The study 

reached a number of conclusions, including  1-exposed more than 

half of a sample search for channels musical TV, and watched most 

of the respondents SATELLITE than two hours to less than 3 hours 

per day, this means high rate of hours of   viewing, which may 

leave misguidance on the behavior of the viewer especially young 

people to become a lot of scenes part of their personality and their 

daily behavior         2-Males and females agreed to simulate what 

displays in this channels different the degree simulate what displays 

in the youth of these channels in terms of specialization, whether 

scientific or humanistic.                    

 3-There are no significant differences in terms of the type and 

extent of the respondents agreed to impose censorship on music 

channels. 

 4-The results of the field study that Satellite lyrics contribute to 

the rumor that many of the behaviors and values and negative 

ones, adopting the words and dance movements and 

vocalizations, imitation Alodh, fluidity and Rumor Finery....... 

etc. which won the ratios and high frequencies. 

 

Keywords: Lyrical Channels - Photo Values - Body Width 

 



  

 

 

55 

 



 

55 

 

                                                 



  

 

 

55 

 



 

56 

 



  

 

 

56 

 



 

56 

 



  

 

 

56 

 



 

56 

 

                                                 

 



  

 

 

55 

 



 

55 

 



  

 

 

55 

 



 

55 

 



  

 

 

55 

 



 

56 

 

                                                 

 

3
 - 

. 

4
 -

. 

5
 -  

6
 -

. 

7
 - 

 

8
 -

. 

9
  

10
 - 

11
 -

12
 -

 

 


